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10 THINGS ABOUT…

Make it realistic. Professionals can sometimes 
overwhelm clients because using three serums at a 
time does not seem like too much to them. How-
ever, clients need to be able to feel 
like they can actually complete the 
routine recommended every 

day – morning and night. It cannot be a 
daunting task for them. Otherwise, 
they will just forgo it. 
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Ask questions. Know the client’s lifestyle 
before making their product selection. Do they 
have kids? Do they exercise? How much time 
do they have to get ready in the morning and 
at night? Things like if they work, what they do 
for work, if they have a stressful lifestyle, and if 

they travel may also be valuable factors to know. 
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To read the rest of 10 Things About, 

visit DERMASCOPE.com.
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Homecare Routines 
by Ashley Stowers, national educator at YG Laboratories and CelleClé Skincare

S
ucceeding as an aesthetician takes hard work. It starts with getting the client in, servicing 

them, and, then, recommending a solid homecare routine that will continue the work 

put in throughout their treatments. Homecare routines are crucial for the client’s long-

term results, for an aesthetician’s books, and for successful retailing – which can make a huge 

impact on income. Making product recommendations for clients is never just about making a 

sale, it is truly about educating them on how to take care of their skin. Here are some ways to 

setup healthy homecare habits for clients.

Keep the homecare routine simple. Build a 
foundation with a cleanser – two, perhaps, 
depending on the condition of their skin – a 
toner, a moisturizer, and SPF for the day. These 
are the core products that everyone should be 
using and clients can build from there with cor-

rective serums, masks, and exfoliants when ready. 
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