It Starts Young: Marketing to Tween Clients

Written by Ashley Stowers
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The 218t Century has shown that young people play a significant role in starting trends, influencing those around
them, and showing how to integrate them into one’s daily life — hence the term, influencer, which you may have
heard of by now and have become quite familiar with on social media channels, like Instagram. Today, our youth
are exposed to modern technology at a very young age and many receive their own mobile device during their
elementary years. We are indeed living in a different world from just 15 to 20 years ago. It only makes sense that
companies would want to target much of their marketing efforts toward the tween demographic, also known as
Generation Z.

According to Motivate Youth, Generation Z (those born in 1995 or later) is shaping the future. It is the largest
demographic group today and will represent a staggering 40% of all United States consumers by 2020. They also
state that 93% of parents say their children influence family spending and household purchases. Being a mom of
two young children, | can agree.
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KEEP COSTS IN MIND

When strategizing marketing ideas for tweens' treatments, whether they be a facial, waxing, makeup, or other
treatment, the cost is going to be key.

5 Day MediClinical Certification Course

November 4 -8, 2019
THE LATEST SPA PRODUCT KNOWLEDGE AND TREATMENT TECHNIQUES.

For more information and to register, visit us here.

Since this age group is most likely not in a place to make their own money and pay for these services, the
marketing ideas will also need to be focused on attracting the parents, so think family-friendly. If a simple
treatment protocol can be achieved to capture the tween’s attention, as well as get the parental stamp of approval,
there will be a positive outcome. During the ages of eight and up through the teenage years, there are many
changes occurring in life, but some of the top concerns during this time are about the appearance of their skin, in
particular acne, blackheads, and oily skin.

5 Day MediClinical Certification Course
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THE LATEST SPA PRODUCT KNOWLEDGE AND TREATMENT TECHNIQUES.

For more information and to register, visit us here.

KEEP THE TREATMENT SIMPLE

A skin care treatment that is short, simple, and affordable is needed for a younger client. Keeping it simple with a
double cleanse, exfoliation, extractions, and a mask will allow them to mimic this routine when they are home, with
hopes they will develop good skin care habits. And, try to keep the treatment around 30 to 45 minutes. Any longer,
there is a chance for a tween client to become antsy. With that being said, make it fun. Set goals for them to
achieve. For example, if they can stick to their routine for the four weeks in between their next service, give them
something special in the facial, perhaps high frequency or LED. Have them take selfies weekly, which can become
their before and after pictures and where they can document the improvements in their skin.

This is a prime opportunity to start educating youth on how to properly take care of their skin, rather than turn to
harsh alternatives. Give them the tools to succeed. As a parent myself, | lead by example. My four-year-old
daughter has been watching me do my skin care routine day and night since she was a baby. She absolutely loves
to wash her face and use her lotion. What is that saying? Monkey see, monkey do. Show your children how to take
care of their bodies and skin and they will.


https://www.dermascope.com/index.php?option=com_adagency&controller=adagencyAds&task=click&cid=261&bid=313&aid=199
https://www.dermascope.com/index.php?option=com_adagency&controller=adagencyAds&task=click&cid=261&bid=313&aid=199

Ashley Stowers is a national educator and account executive for YG Laboratories and CelleClé
‘ Skincare. In addition to her role in sales, she provides hands-on support in all aspects of education
and product knowledge training, protocol development, and effective business merchandising. With
over 15 years of experience in sales and education, holding positions as an aesthetics instructor and
skin care therapist, Stowers possesses a very broad and unique understanding of the professional
world and skin care industry.
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With the right technique, Briliance warms the
follicles, removing even the finest hair with less
client discomfort. It removes cleanly, without
pbreaking hair, so your clients will enjoy soft
hair-free skin for longer.

Brilliance Hard Wax Beads perform consistently
IN humidity and warmer waxing rooms. Ensuring
a relaxing, inviting environment for your client.
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(/products-guide/products/skin-care/882-eminence-organic-skin-care)

Eminence Organic Skin Care (/products-guide/products/skin-care/882-eminence-organic-skin-care)
Description: Eminence Organic Skin Care provides effective, award-winning natural, organic and Biodynamic® skin care to
leading spas worldwide. As pioneers of the organic skin care movement since 1958, Eminence combines more than half a
century of herbal craft ...
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complain)

Are your best customers

the ones who complain?!

(/business/are-your-best-customers-the-ones-who-complain) If you are like most of the business owners | have talked to
over the...

Round 6: Accept Adversity (/business/10396-round-6-accept-adversity)
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(/business/10396-round-6-accept-adversity) Unfortunately, adversity is something we all will face in our lifetime. It can
present itself...

The Keys to Your Career (/business/business-solutions)

Whether you're new in the spa industry or ready to relocate your career, finding the...

NEXT-LEVEL LEARNING

Aesthetic Science Institute (/licensing/1096-aesthetic-science-institute)

Description: All About Where You're Going! The mission of the Aesthetic Science Institute is to provide an exciting and
challenging learning experience that stimulates professionalism, passion and motivation for future licensed estheticians.
Prepare yourself for a ...
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